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Retain Alabama Survey 2022 (n=6,807)

How likely are you to live and work 
in Alabama after graduation?



Retain Alabama Survey 2022

Alabama Residents vs. Non-Residents

How likely are you to live and work 
in Alabama after graduation?



Openness to Career Opportunities in Alabama

Yes 
85%

No 
15%

Percentage of students interested in learning about career opportunities 
within their field of study (major) in Alabama



Percentage of Students Confident in Finding a job 
in their desired field immediately after graduation

26%

28%

35%

9%

2%

Extremely confident

Very confident

Somewhat confident

Not so confident

Not at all confident



Searching for Jobs – All Students
How do you plan to search for jobs? (select all that apply)

69.6%

62.3%

57.6%

57.0%

45.5%

28.5%

28.3%

9.4%

8.1%

0% 20% 40% 60% 80%

Linked-In or other forms of networking

Internships or volunteering

Company websites

National job search sites (ex., Indeed, Glassdoor,…

On-campus career fairs

Institution's career center

Institution's career search site

Don't know

Other - (please specify)
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Alabama as a place to live
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Friendliness of the people

Alabama as a place to work Acceptance towards people of diverse backgrounds

Overall social image or reputation Opportunities to practice my faith
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Cost of living Proximity to family

Overall public safety
Political environment in-line with my priorities

Quality of K-12 education

Access to mass transit and walkability Emphasis on environmental issues

Availability of quality childcare
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Job opportunities in my prospective field 

of study (major)
Access to cultural events/concerts

Potential salary and employer-provided 

benefits
Access to sporting events (local/college/pro)

Potential for career advancement Access to healthy/outdoor activities

Flexibility to work remotely The state's natural environment

Opportunities to continue education Weather/temperate climate

Impressions of Alabama vs. Importance



Respondents rated 
career/financial items 
most important.  
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Highest Rated Impressions

Impressions Importance
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How familiar are you with the following statements about Alabama? Mean (Max = 5)

Alabama's aviation/ aerospace industry has been integral to U.S. space and defense programs for more than 50 

years. It is the home of Airbus’s only U.S. jetliner production facility (Mobile), as well as NASA's Marshall Flight Center 

(Huntsville), and is the future home of the new U.S. Space Command headquarters (Huntsville).

4.09

Alabama is home to 21 state parks, the world-class Robert Trent Jones Golf Trail, three MLB Double-A baseball 

teams, the Talladega Superspeedway, and the World Games 2022 (Birmingham).
3.65

Alabama is home to 13 Historically Black Colleges and Universities (HBCUs), the highest number of any state. 3.59

Alabama is the 5th largest producer of cars and light trucks nationally, with automotive assembly plants for 

Mercedes-Benz, Honda, Hyundai, and Mazda Toyota.
3.38

Alabama consistently ranks in the top 10 states for doing business, and in the past decade, companies such as 

Boeing, Lockheed Martin, Google, Amazon, GE Aviation, Polaris, and Blue Origin have established or expanded major 

Alabama operations.

3.36

Alabama’s biosciences research institutions bring in nearly $400 million dollars of National Institutes of Health 

(NIH) funding annually, with the University of Alabama at Birmingham ranked among the top 25 medical institutions 

nationally in federal research funding.

3.32

Alabama has the 3rd largest timberland base in the U.S. and is in the top ten producers of pulp, paper, lumber, and 

wood panel products.
3.01

Alabama’s First-Class Pre-K Program has been consistently ranked among the nation’s best state-funded pre-

kindergarten programs by the National Institute for Early Education Research.
2.85

How familiar are you with the following statements about Alabama?



Alabama will focus its efforts in the 

following three ways: 

1) Launching the All in Alabama outreach campaign, targeting those 

students open to staying in Alabama after graduation.

2) Making it easier for students to find high-quality job    

opportunities in Alabama. 

3) Growing strategic recruitment partnerships between institutions 

and business & industry.


























